


Key Facts

• UK’s longest National Trail

• Minehead to Poole

• 71% Protected Landscape

• 8.7 million visitors per year

• Generates £468m for the economy

• Creates 10,000 fte

• World’s best walk?



30% Funding Cuts

Association Aims

• Promote the Path

• Protect the Path

• Promote - to everyone! 8.7 million -
International 15%

• Protect - membership, business membership, 
donations, grants





Buyable barriers

• Walk information ... 

• Loads of it – where to start?

• Transport – challenging

• Language – everyone speaks English don’t 
they?

• Reaching markets – work of mouth is fine isn’t 
it?





DEF Project 

• Product to market to buy

• Markets – Dutch and German

• Product – itineraries, consumer and travel 
operators

• Channels – digital, web and social media, PR 
and media, events

• Enhanced experience – Hidden Heritage App



DEF Project 



DEF Project 





Delivery Channels

• SWCPA web site

• DMO web sites

• Travel/Trade Shows – Vakantie-Beurs, Fiets en 
Wandelbeurs and ITB Berlin

• Tour operators

• Advertising and PR – print and online, walking 
magazines





Next steps?

• Pilot extension? 

• More markets?

• National amplification – Natural England

• England Coast Path – World’s longest coast 
path

• 12 National Trails



Any questions?


